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RESUMEN

El presente investigacion tiene con el objetivo de analizar el contexto empresarial
gue se dedica al agro alimento con el fin de ver si existe una correlacion entre la
estrategia comercial y la exportacion en la empresa Productos Peruanos S.A.C.,
considerandose importante en la actividad comercial, que se realizan a nivel de
mercadeo, por la cual serd de gran ayuda para las demas organizaciones el
poder tener informacion para mantenerse vigentes en el mercado competitivo en

el cual se desenvuelven diferentes rubros, ante una crisis de pandemia.

Por lo tanto, la investigacion presentado es de nivel correlacional, con disefio no
experimental con corte trasversal, se examind con una muestra de 25
colaboradores, se utilizé el cuestionario, el mismo que fue validado por tres
expertos y se utilizé el alfa de Cronbach, dando como resultado un coeficiente
de 0.77 para la estrategia comercial y 0.85 para la exportacion en la breve
investigacion, asi mismo donde se obtuvo como resultado el valor de 0,75 de lo

que llevo a concluir que hay una relacién entre las variables.

Palabras clave: estrategia comercial, exportacién, mercado competitivo,

empresa.
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ABSTRACT

The present investigation has the objective of analyzing the business context
that is dedicated to agro-food in order to see if there is a correlation between
the commercial strategy and the export in the company Productos Peruanos
S.A.C., considering it important in the commercial activity, which is They are
carried out at the marketing level, which is why it will be of great help to other
organizations to be able to have information to stay current in the competitive

market in which different items operate, in the face of a pandemic crisis.

Therefore, the research presented is of a correlational level, with a non-
experimental design with a cross section, it was examined with a sample of 25
collaborators, the questionnaire was used, the same one that was validated by
three experts and Cronbach's alpha was used, Resulting in a coefficient of 0.77
for the commercial strategy and 0.85 for export in the brief investigation, likewise
where the value of 0.75 was obtained as a result, which led to the conclusion

that there is a relationship between the variables.

Keywords: commercial strategy, export, competitive market, company
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