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RESUMEN

La finalidad de la presente investigacion fue determinar la coherencia de los factores del
e-commerce que se relacionan con el comportamiento del consumidor de calzado
deportivo linea femenina de la zona 7 de Lima Metropolitana — Perd 2021. La
metodologia aplicada fue de disefio no experimental, corte transversal, enfoque
cuantitativo de tipo aplicado y nivel descriptivo correlacional, con una muestra
probabilistica calculada por la ecuacion estadistica para proporciones poblaciones de
363 personas. Utilizando la encuesta como técnica y dos protocolos de 11 y 15
preguntas respectivamente para las dos variables. La estadistica inferencial arrojo
relaciones positivas a través de la medida de dependencia no paramétrica Rho de
Spearman. Para la hipotesis general los resultados muestran una correlacion moderada
con valor (r = 0,637), concluyendo que los factores del e-commerce presentan una
relacion significativa con el comportamiento del consumidor del calzado deportivo de
linea femenina, lo que significa que factores como el tecnoldgico, marca y experiencia
del usuario tuvieron una gran conexion con el comportamiento del consumidor llevando
a la muestra a buscar alternativas de compra utilizando estos factores como primera

opcion.
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Palabras clave: E — commerce, comportamiento del consumidor, factor tecnoldgico,

factor psicoldgico.
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ABSTRACT

The purpose of this investigation was determining the consistency of e-commerce factors
that are related to the behavior of the consumer of women's line sports footwear of zone
7 of Metropolitan Lima — Peru 2021. Methodology applied was of non-experimental
design, cross-sectional, quantitative approach of applied type and descriptive
correlational level, with a probabilistic sample calculated by the statistical equation for
population proportions of 363 people. Using the survey as a technique and two protocols
as an instrument of 11 and 15 questions respectively for the two variables. Inferential
statistics gave positive relationships through Spearman's Rho nonparametric dependency
measure. For the general hypothesis the results present a moderate correlation with value
(r = 0.637), concluding that e-commerce factors have a significant relation with the
consumer behavior of women's sports footwear, which means that factors such as
technology, brand and user experience had a great connection to consumer behavior

taking the sample to look for purchase alternatives using these factors as the first option.

Keywords: E — commerce, consumer behavior, technological factor, psychological
factor.
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